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Context  

Myanmar is one of the most vulnerable countries to the negative effects of climate change, and 

the majority of Myanmar people are also highly vulnerable to climate variability and natural 

disasters. Myanmar’s delta region is exposed to sea level rise and cyclones, and the central dry 

zone is vulnerable to drought and floods, and 60% of the population works in agriculture, 

livestock and fisheries, which are highly sensitive to climatic variations. Already, changes in the 

timing of monsoon rainfall are hurting farmers’ income and food security, along with floods, 

droughts, heat and extreme weather events. A contributing factor to the impact of climate 

change in Myanmar is the limited understanding and awareness, of both policymakers and the 

public, of the risks and potential negative impacts of climate change on economic, social and 

environmental development. 

The MCCA strategy on awareness-raising concluded that in 2015, a basic awareness of climate 

change existed but was still superficial, even for key influential groups such as policymakers 

and the media. Myanmar has begun to improve education about environmental issues and 

climate change, including incorporation of climate change information into the public education 

curriculum (for primary schools and universities), but general awareness is limited. MCCA 

surveys showed that people were familiar with basic climate change terms, but did not 

understand the concepts. Improving awareness and knowledge about climate change will help 

vulnerable communities and sectors to respond effectively to current and future climate change 

impacts.  

Approach  

The objective of MCCA awareness-raising activities was to disseminate knowledge and 

evidence to enhance awareness and understanding and create behavior change at the 

institutional, community and individual level as a basis for future action. 

In developing an awareness-raising strategy, MCCA conducted an analysis of potential target 

groups, their current climate change knowledge, possible multiplier effects, and channels for 

outreach. 

MCCA chose to concentrate on policymakers due to their role in shaping policies and norms, 

and the media due to their role as a multiplier, disseminating information and influencing public 

opinion.  MCCA implemented awareness-raising activities with officials and communities in 

Labutta and Pakokku townships where our vulnerability assessment and adaptation projects 

were implemented. More broadly, we also improved public awareness through social media, 

traditional media, and film. 

Policymakers 

Raising awareness of policymakers is essential because they shape the government’s policies 

and norms regarding climate change mitigation and adaptation. While specialist expertise in 



 

 

lead ministries is important, the impacts of climate change are cross-cutting and therefore must 

be addressed by all ministries and all tiers of government, from national to local. Face-to-face 

interactions through workshops, training and close collaboration are crucial. For policymakers to 

effectively use their knowledge, they need a common ground of recognized climate change 

evidence, articulated in simple language, that can support discussion and decision-making. 

The Environmental Conservation Department (ECD) of the Ministry of Natural Resources and 

Environmental Conservation (MoNREC) is the focal point for climate change activities, but other 

ministries also have an important role to play in dealing with the effects of climate change. For 

example, the Ministry of Agriculture, Livestock and Irrigation is responsible for agriculture 

research on crop varieties and agricultural planning, and the Ministry of Social Welfare, Relief 

and Resettlement leads much of the country’s disaster preparation and recovery efforts.  

Climate change is a fairly new concept to most policymakers, except for those who were 

involved since 2012 with the publication of the Initial National Communication (INC) and 

National Adaptation Programme of Action (NAPA). Not only is general awareness needed, but 

policymakers must also have access to technical knowledge to effectively integrate climate 

change considerations into government planning. MCCA sought to build relationships in 

ministries that play a key role in shaping climate change-related policies, and tailored content 

and messages to the specific sector and information need. 

 Activities  

MCCA was implemented under the guidance of the Environmental Conservation 

Department (ECD), and having ECD staff work alongside MCCA staff and international 

experts was important for building knowledge and skills. MCCA provided support and 

expertise for international meetings and preparation of submissions to the UNFCCC 

such as the INDC in 2015.  

Through the MCCA Technical Working Group, around 80 policymakers from 20 

government ministries participated in regular meetings and consultations. As part of this 

process, policymakers received presentations from technical experts on the causes and 

impacts of climate change and possible responses, and actively contributed to the 

development of the Myanmar Climate Change Strategy and Master Plan, providing 

detailed inputs from their own sector. 

MCCA also produced policy briefs on six key social and economic Strategy and Master 

Plan: food security and climate change; ecosystems; energy, transport and industrial 

systems; urbanization; health and disaster risks; and education and technology. 

Media 

Raising awareness of the media means that they can then raise awareness of the general 

population through their existing channels of communication. Journalists need to understand the 

basics of climate change in order to be able to clearly and accurately convey information to a 

diverse audience.  

The media landscape in Myanmar is rapidly evolving, with social media playing an increasingly 

important role, although printed newspapers are still a primary source of information. Television 

and radio have significant audiences as well – nearly 50% of the population now has access to 



 

 

a television. Radio is the primary source of information in rural areas where electricity is 

unreliable.  

The quality of reporting on climate change is low. More in-depth coverage is needed, with 

linkages made to social and policy issues such as food security. 

Activities 

MCCA provided intensive training and mentoring to professional journalists to become 

proficient on the topic of climate change, through a partnership with the Myanmar 

Journalism Institute (MJI). MJI first trained 8 experienced journalists to be able to train 

others on climate change issues, then co-created with them a dedicated curriculum and 

delivered training to 32 journalists on basic climate change information, and then 

continued to train and mentor the 8 journalist trainers at a more advanced level. Ongoing 

support is provided and there is now a community that serves as a valuable resource for 

ideas and mentoring. The 8 trainers continue to deliver trainings about climate change 

and environmental issues.   

Public 

While improving the public’s climate change awareness was not a primary objective of MCCA, 

we were able to use traditional media and social media to increase awareness throughout the 

project period.  

Facebook is the primary means of news access for a growing share of Myanmar’s population, 

particular for young urban people. Creating an MCCA Facebook page and posting information 

about our events and achievements was a simple and efficient way to spread basic awareness 

about climate change.   

Activities 

Creation of an MCCA website in English and Myanmar languages. The website includes 

content about the initiative, clear and simple information about the causes of climate 

change and effects on Myanmar, links to key government policy and project documents 

and resources, and an English-Myanmar dictionary of climate change terms. 

 

 

MCCA Website (Myanmar)     MCCA Website (English) 



 

 

 

Creation of an MCCA Facebook page, with regular posts about climate change 

information and project activities and events. Most posts reached around 2000 

individuals, but the maximum reach for one post was over 300,000 users, when the 

Warmer Days documentary was posted.  

 

 

 

Partnership with Yangon Film Services to produce Warmer Days: Myanmar in the Age of 

Climate Change, featuring new footage of climate change impacts in Myanmar’s dry 

zone and delta regions. Copies of the 18-minute film were shared with government 

ministries at the national level and state/region level, it was posted online on Facebook 

and Youtube for public viewing, and it was aired 

daily on a local television station. 

Warmer Days        Shooting footage for Warmer Days  

Organized a Climate and Environment International Film Festival in partnership with 

Goethe-Institut Myanmar, with free public screenings of more than 20 global, regional 



 

 

and local films. 

 

More than 70 articles were published in leading newspapers in both Myanmar and 

English languages, and MCCA staff participated in more than 20 TV debates and radio 

discussions. 
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tional report, Climate Risk Information for Myanmar, presents new climate change 

projections for 2030 and 2050 and potential impacts in Myanmar. The report was 

published in partnership with the Columbia University Center for Climate Systems 

Research, World Wildlife Fund for Nature and the Department of Meteorology and 

Hydrology. 

 



 

 

 

Communities 

Activities that took place in local communities incorporated sharing information about climate 

change causes and impacts as a foundational element of the process. During vulnerability 

assessments, local adaptation planning, and also creation of the documentary, project staff 

explained the concepts of climate change and relevance to the local context. A baseline and 

endline assessment of local awareness and understanding in both the Pakokku and Labutta 

field sites found that over the course of the project, the awareness and knowledge of community 

members increased.  

 ―Before the MCCA project I didn’t know much about climate change, or that we need to 

consider climate change in building design and construction and materials.‖ – Daw Mya Seinn, 

Department of Buildings, Ministry of Construction  

 ―Understanding about climate change was very limited before. What really helped with this work 

is that it specified: what is climate change, how is Myanmar impacted now, and how will it be 

impacted in the future.‖ –Hanna Helsingen, World Wildlife Fund for Nature  

 

First learned about CC from training course or event organized by MCCA: 

Technical Working Group: 63% (17 / 27)  

Journalists: 58% (11 / 19) 

 

Have you used your knowledge about CC in the last 3 months? Yes 

Technical Working Group: 67% (18 / 27) 

Journalists: 42% (8 / 19) 

*Source: MCCA surveys 



 

 

Lessons Learned 

Formulating a strategy that focuses on multipliers and is customized to the local context can 

maximize the effectiveness of limited resources. In Myanmar, the rapid increase in usage of 

Facebook means that social media is an important channel for awareness-raising. When 

working in a country where general public awareness of climate change is still at its infancy, 

using traditional media and social media platforms to share activities and information enables a 

broader public reach.  

Target groups for awareness-raising are not passive recipients of information, they are partners. 

Policymakers will share their knowledge with colleagues through their work, and shape 

government policies and sector plans and activities. The media disseminates information to a 

broad cross-section of society through a variety of print and online channels, with television, 

radio and written press all serving different purposes. 

Raising awareness is a continuous process of increasing understanding, reaching new groups 

and educating future generations. However, in Myanmar especially, the diversity of audiences 

makes communication efforts daunting due to varying education levels and multiple languages. 

Climate change is a complex and technical subject, and getting the message and language right 

is labor-intensive.  

Policymakers 

Partnering with key ministry representatives in a Technical Working Group [see Case Study 2] 

to develop the Myanmar Climate Change Strategy and Master Plan was a highly effective 

means of raising awareness and embedding knowledge into relevant ministries, perhaps more 

so than one-time trainings or workshops. Ensuring that background materials were translated 

into Myanmar helped to increase engagement and participation, making the extra investment of 

time and resources worthwhile. 

Engaging policymakers at the state/region and township levels helps to build climate change 

awareness at levels that are closer to implementation and local decision-making, which is 

essential for the budget and planning process and for ensuring buy-in.  

National meetings and forums can be an effective way to engage policymakers, but should be 

coupled with a regular coordination platform that conveys a consistent message. Without the 

linkage to ongoing activities, large forums have limited effectiveness. 

Policymakers face many demands for their time, particularly in Myanmar where the policy 

reform process is relatively new. Staff resources are limited, and there are many requests from 

international organizations for consultations and meetings. While engagement with government 

agencies is an essential part of program design and implementation, workshops should be 

designed to be efficient, respecting government partner availability and time limitations. 

Media 

Establishing a critical mass of journalists that know how to report on climate change is essential 

for conveying the correct messages, and improved the quantity and quality of articles and 

reports on climate change in both Myanmar and English languages.  



 

 

More intensive training and ongoing mentoring for journalists was preferable to one-off trainings 

because although the numbers of participants may be smaller, there is a much greater 

likelihood that the messages will be understood and conveyed appropriately. 

The lack of in-depth information about climate change in Myanmar language and independent 

sources is a challenge for journalists as they search for background information and references 

for their stories. Having a network of journalists working on climate change and an ongoing 

relationship with a mentor provided an important source of professional and practical support for 

journalists looking for story ideas and resources. 

Professional training for journalists in Myanmar is limited, so MCCA’s training was useful not 

only for enhancing topical knowledge on climate change, but also for general guidance on how 

to research and construct a well-written and evidence-based story.   

Public 

Sharing information in the process of program implementation, as part of community 

consultations for vulnerability assessments or local adaptation planning, is highly effective 

because it directly demonstrates the relevance to participants’ lives, but the scale is very limited. 

Raising awareness through broad public outreach such as television debates and the Warmer 

Days documentary reached a larger audience, but without the same depth of engagement. 

Social media has a broad reach as well—in Myanmar, Facebook provides an unparalleled reach, 

particularly for the young urban population. The maximum reach of one of the most popular 

MCCA Facebook posts was over 350,000 people. 

 

Looking Forward 

• The longer-term impacts of awareness-raising efforts are enhanced by engaging 

participants as partners rather than recipients of information and by working with multipliers. 

Policymakers and journalists will continue to utilize their knowledge on climate change in 

their own work, and by doing so they will contribute to growing awareness through their 

influence on policies and public knowledge.  

• Training and mentoring of journalists on environmental issues through the Myanmar 

Journalism Institute continues, and the journalists who benefited from Training of Trainers   

provide training on climate change to others. Some of the journalists who did the training on 

climate change reporting still cover climate change stories on a regular basis. As the body of 

articles and reports on climate change published in the Myanmar language grows, we hope 

that others will be able to access, reference and build on this foundation. 

• The MCCA Facebook page and website will continue to serve as an online resource to 

continue to utilize these platforms to share information about climate change in Myanmar.  

• Discussions are underway on integrating climate change into the official curriculum created 

by the Ministry of Education, at levels from primary school through university. This initiative 

would build general and technical awareness more broadly for the public and for 

professionals. 

 



 

 

About MCCA 

The Myanmar Climate Change Alliance (MCCA) was launched in 2013 as a platform to support 
the Government of the Union of the Republic of Myanmar in addressing the challenges posed 
by climate change. 
 
The MCCA is an initiative of the Environmental Conservation Department (ECD) of the Ministry 

of Natural Resources and Environmental Conservation (MoNREC). It is funded by the European 

Union as part of the Global Climate Change Alliance, and implemented by the United Nations 

Human Settlements Programme (UN-Habitat) in partnership with the United Nations 

Environment Programme (UN Environment). The primary objective of MCCA is to mainstream 

climate change into the Myanmar policy development and reform agenda.  

For more information 

 Website: http://myanmarccalliance.org  

 Facebook: Facebook.com/myanmarccalliance  

 Twitter: Twitter.com/Myanmar_cca 

 


